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CONCEPT

THEME

BENCHMARKS:

· The theme is simple and easily understood by the reader, and is original.

· The theme naturally relates to the school.

· The theme begins on the cover, is used on the endsheets and title page, developed in the opening and closing and is logically develop don the divider pages, tying the book together well.

· Artwork and graphics carry out the theme.

· Design of the opening and closing is clearly different from design used in rest of book. Design of divider pages is distinctive, but relates to that of theme pages, opening and closing.

· Visual design for cover, endsheets, opening, closer and divider sheets enhances the theme.

· Although theme/concept elements may appear, they do not dominate the body of the book.

· Photographs and captions tie in with theme copy.

JUDGES COMMENTS AND SUGGESTIONS ON CONCEPT:

COVERAGE

STUDENT LIFE

BENCHMARKS:

· Student life covers a full calendar year of both school-sponsored and non-school-sponsored activities.

· Coverage helps date the year by showing an awareness of outside events. Community has been covered to show its influence on students and vice versa.

· Special events, lifestyles and situations particular to the school are covered to reveal the individuality and uniqueness of the school.

· Stories include significant student quotes that capture the essence of what it means to be a teenager.

· Unposed photographs focus directly on students and their involvement in activities, routines and events.

· Daily life has been covered, as well as major events.

ACADEMICS

BENCHMARKS:

· Academic learning situations both in and out of school are covered.

· Copy stresses what is unique to this year.

· Photographs show students in a variety of learning situations.

SPORTS

BENCHMARKS:

· All sports, including boys’ and girls’, varsity and junior varsity teams have been covered.

· Complete and accurate scoreboards are shown for each sport, as well as season highlights.

· Copy employs clear writing that avoids a game-by-game reply of the season.

· Team photos are included and are large enough for individuals to be identified.

· Fans, trainers, coaches and managers/staff are represented.

ORGANIZATIONS

BENCHMARKS:

· Group coverage includes photographs of each group with faces large enough to be identified.

· Emphasis is placed on activities and events, avoiding a list of goals and/or purposes. Coverage focuses on more than one of the club’s activities during the year.

· Action photographs dominate the spread. Photos show students in club-related activities.

· Officer/sponsor photographs, if used, are subordinate to action photos and group photos.

PEOPLE

BENCHMARKS:

· Coverage includes all grade levels, faculty, administration and support personnel in a logical fashion.

· Faculty data (subjects taught, extracurricular assignments, titles and/or degrees) is provided (usually listed by individual portraits but may appear in the index by faculty names).

· Unless the portrait pages are organized by reference only, feature coverage here extends coverage by including reader-relevant topics.

· A headline, copy, photographs and captions appear on every portrait spread.

ADVERTISING 

BENCHMARKS:

· Individual ads are graphically appealing.

· Ads are written and designed to sell the student audience a service or product.

· Some type of content, whether community or theme-related, invites readers to these pages for features, quotes or infographics.

JUDGES COMMENTS AND SUGGESTIONS ON COVERAGE:

WRITING AND EDITING

BODY COPY, HEADLINES, CAPTIONS

BENCHMARKS:

· The school’s name, initials and mascot do not appear in copy, except in sports or competitive events.

· Identification of all people includes first and last names.

· Leads vary to draw readers into the story.

· Copy is consistently written in past tense, active voice and third person.

· Copy adheres to standard grammar and spelling rules. Copy avoids tense shift, change or person, run-on sentences, uses apostrophes correctly for possession and contraction.

· Staff has avoided generalities (a lot, many, several, a few, some).

· Copy is interesting and stories are presented using a variety of methods.

· Correct spelling and capitalizations of proper nouns appear in all copy.

· Meaningful story-telling quotes and background material reflect thorough interviewing in both traditional copy and secondary package.

· Copy, captions and headlines are carefully edited and proofed to fit space, eliminate wordiness and errors in mechanics.  They give the reader clear information.

· Secondary stories are presented in a variety of forms (feature, quote transition format, infographs, Q and A, first-person anecdotes, quotes, etc.). Often a primary block is supplemented by other types of stories.

· Captions add to photos, don’t state the obvious, don’t editorialize or speculate about or comment on photos. Gag captions are never used. They employ a variety of openings, begin with impact words, are often two or more sentences long and give specific details.

· Headlines use the exact few words that most accurately describe specific story content, do more than state the obvious, and lead reader into copy. They are clever and imaginative without using clichés.
JUDGES COMMENTS AND SUGGESTIONS ON WRITING AND EDITING:

DESIGN

BENCHMARKS:

· Each section utilizes a somewhat distinctive design, while maintaining consistency by incorporating theme-related graphic elements.
· It is evident that design is well planned and executed, based in design fundamentals and inspired by contemporary trends.
· Effective design is used as a means of communication, never for its own sake.
· Spreads are designed as units, unless content dictates otherwise.
· Generous and consistent outside margins frame every spread.
· Each spread has a specific column design that is consistent throughout a section. Inner margins adhere to the column design.
· Unless used strategically, white space is kept to the outside of the spread.
· Every spread has a dominant element, usually a photo, that leads the reader into the spread.
· Every spread showcases a variety of photographs that contrast each other in shape and size.
· Captions are extensions of the photos they identify: they are never trapped between pictures.
· Typefaces used reflect contemporary design trends and are chosen for their legibility.
· Type is set consistently in size, leading and style.
· Subtle graphics have been used to enhance design, never as decoration.
· Color is used selectively and effectively.
· Faces and actions are not caught in the gutter.
JUDGES COMMENTS AND SUGGESTIONS ON DESIGN:

PHOTOGRAPHY

BENCHMARKS:

· All photographs are clear and sharp. Images are not pixilated and digital noise is kept out.

· Photos exhibit good contrast, and prints are not muddy.

· Photo content emphasizes action, emotion, faces and a strong center of interest. Content avoids backs, lowered heads, dark shadows, static scenes and posed shots.

· Using multiple angles and distances creates visual variety.

· Photographs generally capture key moments, strong reactions and vivid emotions.

· Photographs are cropped to enhance the point of interest, eliminating content that is unnecessary of distracting.

· Photos should not be flipped or altered for integrity of the photo.

· All photos should be credited properly.

JUDGES COMMENTS AND SUGGESTIONS ON PHOTOGRAPHY:

JUDGE’S SUMMARY

OVERALL EVALUATION:

( All Alabama

This is ASPA’s highest rating. All-Alabama publications demonstrate excellence in all areas.

( Superior

Publications that receive a superior rating demonstrate excellence in most areas.

( Honor

ASPA’s Honor rating is awarded to publications that demonstrate a basic understanding of yearbook principles.

( Merit

Publications awarded Merit rating meet general standards but lack depth in some areas.

