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CONTENT AND COVERAGE

BENCHMARKS:

· An effective balance has been achieved in coverage of major school events, extracurricular activities, academics, community events and individuals.

· Local, state, national and international issues affecting students receive localized treatment and are reported from the students’ perspective.

· Coverage is balanced among the organizations, activities and ethnic groups at the school.

· Coverage is balanced among news, in-depth reports, features, opinions and sports.

· Coverage is timely, thorough and objective.

· Coverage emphasizes coming events and employs fresh angels for past events.

· Stories show evidence of research and skillfully conducted interviews. Sources and quotes are attributed.

· Story length and placement reflect news value.

· Story content is supplemented by alternative copy: Photos, graphics, sidebars and quick-reads, such as calendars, charts, checklists, bio boxes, fast-fact boxes, pull quotes, timelines, etc.
JUDGES COMMENTS AND SUGGESTIONS ON CONTENT AND COVERAGE:

LAYOUT, DESIGN AND TYPOGRAPHY

BENCHMARKS:

· Design generates interest and encourages reading.

· Modular or mostly modular page makeup is used throughout the publication. Modular is characterized by rectangular shapes – horizontal and vertical – and some squares. Pages are clean and uncluttered.

· Reader interest and comfort is evident. Layout is consistent; large gray areas are avoided; column widths vary to emphasize articles but not distract the reader. Pages, other than editorial, have a focal center.

· Arrangement of copy and art is aesthetically sound; significant quotes are occasionally pulled; double trucks, is and when used, are creatively designed. Color, when used, is applied tastefully. Graphics, when used, are usually appealing. 

· Folio lines that include page number and date appear on all pages. (Volume number is included on page 1); name plate/flag includes necessary information.

· Composition is neat. Regardless of the mechanics of production, headlines, borders, rules, columns of type, etc. are straight.

· Type families are compatible and used effectively; specialized faces are used for effect; gimmick types are not abused; bunching of different typefaces is avoided; combination of display type, cop, art, graphics and column widths is pleasing to the eye.

· Headline type sizes vary and are large enough to advertise the story effectively; butted/tombstoned heads are eliminated; white space is used for effect; cutlines are in a distinct face for contrast.

· Headline capitalization is consistent.

· Page composition indicates awareness of design, effort to create interest and indicate story importance.

· Photo display, especially on page one, features at least one, multi-column large photo.

· Multiple deck headlines or summary decks provide readers with more information than a single deck headline.

· Facing pages inside a newspaper should be designed as one unit for overall balance even though the content may not be related.

· Rules may be used for weight balance, to separate elements or to highlight and element such as a story, pull quote or centerpiece.

· Opinion pages vary in design to signal the shift from objective to subjective writing.

· A serif typeface for text is preferred by readers according to various reader studies. Text is often set in 9 or 10-point type, with one or two points leading between lines. Captions are often set in either a size one point larger than text or in a contrasting bold or medium face.

JUDGES COMMENTS AND SUGGESTIONS ON LAYOUT, DESIGN AND TYPOGRAPHY:

WRITING AND EDITING

BENCHMARKS:

· Writing is clear, concise, logical and direct. Grammatical misspellings and errors are avoided.

· Style is consistent; Use of AP Style is evident.

· All writing, with the exception of editorials, opinion columns and analysis, is free of the writer’s opinions.

· Stories are fair and accurate and have a sufficient number of sources. A reporter interviews the most knowledgeable sources.

· Leads are concise and varied in construction. Writers grab the readers’ attention in the lead.

· Direct quotes, indirect quotes, facts and background information are interwoven smoothly. Sources are attributed.

· Copy is in third person and past tense with rare exceptions.

· Sentences and paragraphs are short, free of clichés, redundancy and wordiness.

· Headlines are written in present tense, are accurate and specific.

· Cutlines are written in present tense, identify all people and give information that is not necessarily included in the story.
JUDGES COMMENTS AND SUGGESTIONS ON WRITING AND EDITING:
FEATURES

BENCHMARKS:

· Subjects have a student angle, including out-of-school activities, community and national events. Topics reach beyond academics and school activities.

· In-depth features show research, variety in subject, insight and creativity.

· Leads are appropriately developed to suit the story; leads are varied.

· Feature stories contain sufficient background for reader understanding. Information is developed logically and with smooth transitions.

· Stories have strong endings that bring the story full circle. Summary endings are avoided.

· Stories provide depth and storytelling beyond basic news writing, and transport the reader to the world of the subject.

JUDGES COMMENTS AND SUGGESTIONS ON FEATURES:

SPORTS

BENCHMARKS:

· Coverage is well rounded and balanced, with seasonal coverage including varsity and minor sports, girls’ and boys’ teams, individual sports and out-of-school activities involving students or teachers.

· Sports copy is based on reporting rather than opinion. Information is accurate, technically correct and logically represented.

· Uses personality profiles, analytical and explanatory reports when appropriate.

· Emphasizes news and feature combination coverage.

· Coverage of sports medicine, physical education classes, safety, health and related subjects are given adequate coverage.

· Uses colorful leads and lively style. Quotes and narration blend effectively. Jargon is used sparingly.

· Writing avoids boosterism, alibis, unfair comments and focuses on how and why.  Player and coach and officials’ reaction is given. Informative content is emphasized. Play-by-play is avoided.

· Sports columns provide interpretation of events and issues and effectively combine reporting and reporter opinion.

JUDGES COMMENTS AND SUGGESTIONS ON SPORTS

EDITORIALS/OPINIONS

BENCHMARKS:

· Subjects are not trite or overworked. Timely topics are chosen, reflect intellectual breadth, and include community, state and world events as they affect students and schools.

· Mix of criticism, praise, campaign and commentary is used. Editorials interpret, inform and explain by adapting news to the needs of readers. Columns are incisive and pertinent.

· A variety of topics, polls, surveys and individual response columns are attempted.

· Editorials provide a strong voice on current issues and topics. They are based on sound research and sound reporting.

· Unsigned staff editorials present the opinion of the publication. They are generally related to news content. 

· Opinion pages include a diversity of opinion on a wide variety of topics. Trivial and cliché topics are avoided. Both praise and criticism are offered.

· The editorial policy of the newspaper is printed, and reader opinion is encouraged. Columns, reviews, editorial cartoons, poll results, pro/con editorials and letters to the editor supplement staff editorials.

JUDGES COMMENTS AND SUGGESTIONS ON EDITORIALS/OPINIONS:

VISUALS

BENCHMARKS:

· Photography uses pre- and post-event coverage, captured actions and covers events. Mug shots are sparingly used and only when necessary.

· Faces are identifiable. 

· Photos illustrate feature or news articles, create special effects, enliven content, identify major people in the news, and add variety and visual focus to the page.

· Photos are effectively cropped, clear, detailed, have good tonal quality and extraneous material is omitted.

· Photos are varied sizes. Cutlines are routinely used. Candid action photos are preferred over posed shots.

· Photos are sharp, clear and of acceptable contrast, and are neither too light nor too dark.

· Graphic devices, such as rule lines, screens and spot color, are used effectively to increase readability. 

· Charts and graphs are accurate and easy to follow.

· White space is used to provide visual relief to the reader or to isolate and set off design elements.
JUDGES COMMENTS AND SUGGESTIONS ON VISUALS:

READER SERVICES

BENCHMARKS:

· A masthead, usually located on the opinion page, is designed to look similar to the nameplate and is consistent from issue to issue. It includes a staff list, staff editorial policies and advertising information. It may include scholastic press association affiliations and awards.

· Teaser boxes on page 1 give the reader information about articles and services located inside the paper and are well designed and easy to read.

· Advertisements contain basic information – business name, address, telephone, e-mail address, Web site address– and inform the reader of the services or products of the business.

· One-by-one “compliments of” and business card ads are avoided.

· Advertisements include products and services of interest to students. Ads are clean and uncluttered, and white space is used effectively. Ads are easy to read and avoid the use of heavy borders. Photos, illustrations and company logos are included.

· Ad blocks are stacked in a pyramid pattern and allow appropriate gutter from copy. Ads are anchored to the page bottom or end and do not float among the copy.

· Ads are omitted from the front page and the editorial page.

JUDGES COMMENTS AND SUGGESTIONS ON READER SERVICES:

JUDGE’S SUMMARY

OVERALL EVALUATION:

( All Alabama

This is ASPA’s highest rating. All-Alabama publications demonstrate excellence in all areas.

( Superior

Publications that receive a superior rating demonstrate excellence in most areas.

( Honor

ASPA’s Honor rating is awarded to publications that demonstrate a basic understanding of yearbook principles.

( Merit

Publications awarded Merit rating meet general standards but lack depth in some areas.

